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*Note that while zero respondents who own property 
selected "not attainable," there is more hesitation on this 
question than we would expect. Perhaps this speaks to the 
barriers and difficulties inherent in purchasing a home for 
the first time, but we did not ask respondents to explain 
their answers to this question.
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Age Group (% selecting each response)
25-29 30-34 35-39 40-44 Total Respondents

24. What drives 
your decision to 
pick some states 

over others? 
(Select all that 

apply)

Cost of living 54% 61% 53% 49% 54%

Being closer to family 39% 37% 38% 36% 37%
Safety / Security 37% 39% 39% 33% 37%
Job opportunities 33% 37% 36% 31% 34%
Change of scenery 30% 26% 31% 25% 28%
I prefer a climate that has 
different seasons 23% 27% 22% 27% 25%

Being closer to friends 28% 24% 19% 21% 23%
Cultural diversity 21% 25% 26% 16% 22%

I prefer a warm climate 19% 18% 24% 19% 20%

Seeking more space 23% 18% 22% 14% 19%
Political reasons 16% 17% 22% 19% 18%

Escaping natural disasters 15% 17% 18% 15% 16%

Education opportunities 15% 17% 16% 10% 15%

Other (Please specify) 1% 1% 1% 3% 2%
Total respondents 248 248 250 253 999
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Annual Household Income (% of group selecting each option)

Less than 
$25,000

$25,000 - 
$49,999

$50,000 - 
$74,999

$75,000 - 
$99,999

$100,000 - 
$149,999

$150,000 or 
more

Prefer not 
to say

Total 
Respondents

Reasonable 
Price to Pay
for a House

$0 - $75,000 35% 16% 6% 2% -- 1% 25% 12%

$75,000 - $150,000 31% 34% 26% 19% 15% 4% 8% 25%

$150,000 - $250,000 22% 28% 34% 20% 22% 14% 33% 26%

$250,000 - $350,000 9% 12% 20% 30% 24% 19% 25% 18%

$350,000 - $450,000 1% 6% 9% 11% 15% 19% -- 9%

$450,000 - $750,000 1% 3% 4% 14% 16% 21% 8% 7%

$750,000 - $1 million -- 0% 0% 2% 6% 16% -- 3%

$1 million and above 1% 0% -- 2% 3% 6% -- 1%

Total respondents 100% 100% 100% 100% 100% 100% 100% 100%

*Yellow highlight indicates response higher than rate for “Total Respondents.”
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